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Rynek LPG
AUTO NA GAZ
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mld USD. G
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lem) ma różne zastosowania. Wykorzy-

stuje się go jako paliw
o w urządzeniach 

grzewczych, źródło zasilania w kuchen-

kach gazowych, paliw
o stosowane w pro-

cesach przemysło
wych czy też gaz w aero-

lu w przemyśle kosm
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.)
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 POGP w 2009 r. 

kraju prawie 1 mln pojaz-

lem. 
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Polsce 

c
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j k

lasyfik
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znajdowała się na drugim m
iejscu, tu
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za Turcją (7700 stacji).
 Będąca w czołów-

kach pozostałych rankingów Kora Płd. 

miała 1600 stacji. 
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gę powierzchnie powyższych krajów, to
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e w Polsce i w
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Na rynku europejskim zaobser-

wowano w ostatnich latach duży wzrost 
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 w Niemczech, gdzie 

stworzono stabiln
e i a

tra
kcyjne warun-

ki fi
nansowe dla LPG (zamrożono akcy-

zę do 2018 r.)
 oraz poczyniono in
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cje w sieć dystrybucyjną.
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Automotive technology z Workshop z Trade

Characteristics
Specialist magazine for all professionals in the Polish motor trade. The editorial concept is 

tailor-made to specifi cally suit this market and provides articles from all the major market 

segments of the motor trade. Supplemented by detailed training and further training section 

featuring the latest syllabus subjects.

Target group
autoEXPERT readerships: managers and chief technicians of workshops, maintenance and 

repair personnel, managing directors of car dealers, managers in the fi eld of automotive 

accessories and spare parts as well as the top management of the automobile industry.

Topics
The magazine informs about new technologies and products, market trends, management, 

fi nance, environmental and legal topics, as well as other interesting issues essential for executives 

in the Polish automotive business. The inner part work section provides practical and theoretical 

professional information. 

Editorial content
Sections in the magazine:

News & products review – presenting its latest products launched on the automotive  �

market and informations from the current branch events,

Technique for the automotive - describing modern solutions in automotive technology, �

Practical knowledge for professionals - articles written by practitioners, describing the  �

methods of diagnosis and repair of cars,

From the automotive world - in this section we present the latest information from the  �

national and the international automotive market,

The market – informations about equipment and tools for car worksops, presentations  �

fi rm and their off ers.

autoEXPERT
Launched: 1995

Circulation: 8000 copies

Size of the magazine: 205x290 mm

Frequency: monthly (11 issues per year)

The Polish edition of autoEXPERT magazine is licensed by the Vogel Business Media GmbH 

& Co. KG. (located in Wϋrzburg, Germany). AutoEXPERT sister magazines are: “kfz betrieb”, 

“autofachmann” and “autokaufmann”.

Editorial - covers, contents, previews
5%

News & products review
12%

Technique 

for the 

automotive
16%

Practical knowledge 

for professionals
16%

Law & management
2%

Market
17%

Reports, 

special supplements
23%

From the 

automotive world
9%

Analysis of editorial section

Advertising to editorial section ratio
Advertising section

25%

Editorial section
75%

Maciej Blum
Editor-in -chief
phone: + 48 71 78 23 190
e-mail: maciej.blum@autoexpert.pl
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D I S T R I B U T I O N  &  R E S E A R C H

The circulation and method 

of distribution are audited by ZKDP

Trade fairs, branch events
10%

Via post
90%

Analysis of the distribution

Readers
Automotive specialists are readers of autoEXPERT magazine.

Automotive database of autoEXPERT off ers:
over 72 000 entries of fi rms from the automotive branch, �

names and functions of the recipients - executives, decision makers, �

information about the specializations of the fi rms. �

The database is updated constantly. 

Distribution
Free of charge – via controlled circulation, the readership is specifi cally selected 

(from the Vogel database) according to the editorial content of each issue.

The magazine is also distributed by subscription, at trade fairs and branch events.

Repair & Services
We permanently collect and actualize data about automotive fi rms. We analyze trends

and directions of the Polish automotive market development.

Związek Kontroli Dystrybucji Prasy (non-profi t organization) is a member of the International 

Federation of the Audit Bureaux of Circulations. Its principal aim is helping to establish the ethical 

and business standards regulating the Polish press market by supplying objective and carefully 

verifi ed press circulation and distribution data. Each of the members submits a monthly statement 

of the circulation and distribution of the controlled title. Following the end of each year, auditors 

authorized by the Board verify the data declared by the publishers against their fi nancial records.

Owner
83%

Specialist
7%

Manager
5%

Other
5%
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11-20 employees

13%

5-10 employees

23%

2-4 employees

39%

1 employee

18%

Over 20 employees

7%

Company size breakdown

Trend of the repair’s amount (previous 12 months)

significant decrease
2%

significant increase
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moderate decrease
23%

no change
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moderate increase
41%

In
te

rn
et

Co
m

pu
te

r

Re
pa

ir 
pi

t

W
or

ks
ho

p 
lif

tin
g 

de
vi

ce

Ba
la

nc
in

g 
m

ac
hi

ne
/ t

ire
 d

ism
an

tli
ng

 d
ev

ice

Pa
in

tin
g 

ca
bi

ns

El
ec

tro
ni

c w
ire

le
ss

 ca
r b

od
y m

ea
su

rin
g 

sy
st

em

W
or

ks
ho

ps
 d

ist
rib

ut
io

n 
sy

st
em

 fo
r c

on
su

m
ab

le
 fl

ui
ds

De
vi

ce
 fo

r s
er

vi
cin

g 
ai

r-
co

nd
iti

on
er

W
he

el
 g

eo
m

et
ry

 te
st

er

El
ec

tro
ni

c s
ys

te
m

 te
st

er
s

Di
ag

no
st

ic 
lin

e

Ex
ha

us
t g

as
 a

na
ly

zin
g 

de
vi

ce
/ s

m
ok

e 
m

et
er

%7427%%4750%

6%
4%

4%

49%

9%

41%

4%

13%6%
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1%
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1%
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is my equipment

1%

I plan to buy 
(through next 12 months)

Workshop equipment

5000-20000 PLN
49%

Over 100000 PLN
6%

50000-100000 PLN
5%

20000-50000 PLN
17%

Not planned
4%

Up to 5 000 PLN
21%

Value of the planned investments in service stations (in PLN)

Paweł Kruk
publishing director
phone: +48 71 78 23 195 
e-mail: pawel.kruk@autoexpert.pl
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Issue

Dates
Submission of ads
Submission of 
materials
Publication of issue

Main  topics Also in the issue Comparisons
Reports and 
special supplements

1/2012

19-12-2011

23-12-2011

05-01-2012

Diagnostics

Electronic and electro-
mechanical systems

Batteries

Engines - repairs and diagnostics

Suspension geometry equipment

Comparison of exhaust-gas analyzers 
and smoke meters

Motor industry in 2011 and 2012 
(opinions, comments, conclusions 
and forecasts)

2/2012

19-01-2012

23-01-2012

03-02-2012

Spare parts

Workshop equipment

Car adhesives, sealants and car 
care products

Brake systems

Car paint manufacturers and distributors

Pneumatic tools

The car body repair 
and painting market

3/2012

16-02-2012

20-02-2012

01-03-2012

Diagnostics

LPG

Drive transmission systems

OBD diagnostics

Workshop equipment

The LPG market – 
manufacturers and distributors

List of engine and transmission oils 
and lubricants

Oils 
and lubricants

4/2012

15-03-2012

19-03-2012

30-03-2012

Workshop equipment

Spare parts

Sensors

Car electronics

Workshop tools

List of electric system test equipment

Air conditioning maintenance equipment

Diagnostic test 
equipment

5/2012

13-04-2012

17-04-2012

30-04-2012

Spare parts and accessories

Diagnostics

Special repairs

Car paint consumables

List of car body measurement 
and repair systems

Electrically-controlled brake system 
maintenance equipment

The automotive 
market 
in Poland

6/2012

18-05-2012

22-05-2012

01-06-2012

Engines

Workshop equipment

Engine supply

Drive transmission systems

Diagnostics

Review of the off er of tool manufacturers 
and distributors 

Turbocharger balancing machines

Workshop tools

7/8/2012

22-06-2012

26-06-2012

06-07-2012

The latest
automotive technologies

The workshop of the future

Car tuning

LPG, CNG, H2 fuels, 
hybrid drive systems

Workshop equipment

Car accessories

Changes and modifi cations of vehicles – 
off ers for workshops

New products and innovations 
for the automotive industry

Contest 
Product of the Year 
2012

9/2012

16-08-2012

20-08-2012

31-08-2012

Spare parts

Workshop equipment

Brakes, clutches and suspensions

Painting

Diagnostics

Maintenance of consumable materials: 
fi lters, liquid change equipment, 
hoses, plugs, etc.

Painting guns

OE, OEM, 
AM parts – 
review 
of the market

10/2012

17-09-2012

20-09-2012

02-10-2012

Workshop equipment

Car electronics/
electrical systems

Batteries, rectifi ers 
and consumable materials

Tires and wheels

Body repairs

Comparison of wheel balancers 
and tire changers

Batteries

Oils for 
the automotive 
industry – 
review 
of suppliers

11/2012

19-10-2012

24-10-2012

02-11-2012

IT in the workshop

Car parts and accessories

Diagnostics

Brakes, clutches and suspensions

Lights

Review of software

Comparison of diagnostic lines

Software 
for the automotive industry

12/2012

14-11-2012

19-11-2012

30-11-2012

Workshop equipment

Diagnostics

Air conditioning and heating 
systems

Diagnostics and repairs of cargo 
trucks

Fleet maintenance

Workshop lifts

Torque wrenches

Inspections 
of workshop equipment

Special issue
(December 2012)

Catalogue of products and services with the mechanic’s calendar for 2013

1/2013
18-12-2012
21-12-2012
03-01-2013

Diagnostics

Electronic and 
electromechanical systems

Batteries

Engines – repairs and diagnostics

Suspension geometry equipment

Comparison of exhaust-gas analyzers 
and smoke meters

Motor industry in 2012 and 2013
(opinions, comments, conclusions 
and forecasts)

Trade fairs (additional distribution)

Gas Show (Warsaw-07.08.2012)

TTM Automotive Technology Fair(Poznań, 12-15.04.2012)

Profi AutoShow(Moto Profi l, Katowice, 26-27.05.2012)

Inter Cars Trade Fair
(Warsaw, September 2012)

MeCaTech Easy Fairs
(Wrocław, 19-20.10.2012)
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The editors reserve the right to change the schedule of publications.

MAGAZINE INTERNET



R A T E  C A R D

A D V E R T I S E M E N T  F O R M AT S

Discounts
According to the series and space contracts 

(for advertisements placed within a period of 12 months).

Series contract 
Discounts

full page other sizes 

6x1 20% 10%

9x1 25% 15%

11x1 30% 20%

A sample must be submitted before order can be confi rmed.

Printing and binding process, printing materials:
please send printing materials in digital form, �

format of graphic fi le: PDF, TIFF or JPG, �

printing quality, resolution: min. 300 DPI, �

colour: CMYK, �

proof printout for colour advertisements (if not, no colour guarantee can be given). �

Bleed charges
10 % of the gross price of a b/w page. Standard page 

size plus 3 mm bleed per edge. This extra charge also 

applies for single-side bleed only.

Bellyband

A bellyband in the form of thin paper strip 

is manually placed around the complete 

magazine and fi xed with a transparent 

adhesive dot.

Postcard Inserts

Postcards can be inserted in the magazine 

in diff erent ways e.g. as loose supplement, 

glued on the advertisement, printed on 

an extended cover or as bound insert with 

perforation.

Calendar Supplement

Calendars folded to diff erent formats are 

also a suitable supplement. Readers can take 

them out and use them unfolded to full size.

Extended Front or Back Cover

Extended, unfoldable page at the front and rear 

cover – the ideal presentation for companies. 

Your order a minimum 3 pages.

Booklet on Carrier Advertisements

A small booklet of diff erent volume and size 

is glued on carrier advertisement with remov-

able glue. The number of pages depends on 

the paper weight.

S P E C I A L  O F F E R S

C O N T A C T
Krzysztof Faściszewski
advertising sales director
phone: +48 71 78 23 185
e-mail: krzysztof.fasciszewski@autoexpert.pl

Anna Kruk
key account manager
phone: +48 71 78 23 186
e-mail: anna.kruk@autoexpert.pl
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plus 3 mm trim

A
Okładka

5

Media Data 2012

1/4

54 x 290
plus 3 mm 
trim

KC

3/4

148 x 290 mm
plus 3 mm trim

3/4

205 x 214 mm
plus 3 mm trim

D

1/4

205 x 70 mm
plus 3 mm trim M

2/3

134 x 290 mm
plus 3 mm trim

E

1/3

70 x 290 mm
plus 3 mm 
trim

I

1/2

101 x 290 mm
plus 3 mm trim

G

1/8

54 x 137 
mm
plus 3 mm 
trim

N

1/4

101 x 137 mm
plus 3 mm trim

L

1/8  205 x 36 mm plus 3 mm trim
P

1/2

205 x 137 mm
plus 3 mm trim

H

1/8

101 x 70 mm
plus 3 mm trim

O

2/3

205 x 190 mm
plus 3 mm trim

1/3

205 x 89 mm
plus 3 mm trim

F

J

Sizes and prices of insertions

Size Price Width x Heigh in mm (symbol) 

1/1 page 2 825 € 205 x 290 (A)

3/4 page 2 100 € 148 x 290 (C) 205 x 214 (D)

2/3 page 1 890 € 34 x 290 (E) 205 x 190 (F)

1/2 page 1 420 € 101 x 290 (G) 205 x 137 (H)

1/3 page 1 050 € 70 x 290 (I) 205 x 89 (J)

1/4 page 795 € 54 x 290 (K) 101 x 137 (L) 205 x 70 (M)

1/8 page 460 € 54 x 137 (N) 101 x 70 (O) 205 x 36 (P)

II cover (1/1 page) 3 190 € 205 x 290 (A)

III cover (1/1 page) 3 190 € 205 x 290 (A)

IV cover (1/1 page) 3 550 € 205 x 290 (A)

  

All prices are net in EUR.

Surcharges
10% for special position.

Loose inserts
0,20 EUR per copy to the whole circulation, 0,29 EUR per copy to the selected part of the 

circulation. Maximum size – 200x285 mm, weight – up to 90 g.

For non-standard inserts: please inquire.
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I N T E R N E T  A D V E R T I S E M E N T

Online advertising rate

Name Location
Dimensions 

(pixels)

File size 

(max kB)

Price 

(per month)

Billboard main page 750 x 100 30 990 €

Superbaner subpage 648 x 60 25 625 €

Box main page 270 x 200 20 450 €

Banner main page 270 x 60 20 390 €

Banner subpage 270 x 60 20 250 €

Product advertising max 1500 characters + 1 photo 190 €

Editorial advertising max 9000 characters + 4 photos 540 €

All prices are net in EUR.

Advertisements at www.autoexpert.pl

Technical requirements and additional information:
standard of advertising creatives:  GIF, JPEG, SWF, HTML Flash, �

ad unit sizes & fi le size should be in accordance with specifi cations, �

linking URL should be provided, �

ads must be tested before for approval, �

advertising should be provided at least 3 days before planned emission. �
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C O N T A C T
Krzysztof Faściszewski
advertising sales director
phone: +48 71 78 23 185
e-mail: krzysztof.fasciszewski@autoexpert.pl

Anna Kruk
key account manager
phone: +48 71 78 23 186
e-mail: anna.kruk@autoexpert.pl

Banner (dimensions: 270 x 60 pixels, location: :main page and/ or subpage)

Advertisement placed in right column, under the cover of current issue of the 

magazine. Banner can be emitted along with other banners placed in this column. 

A maximum of fi ve ads of this format can be displayed.

Box (dimensions: 270 x 200 pixels, location: main page and/ or subpage)

Advertising nearly square-shaped, located in the right column close to links with 

articles about automotive technics and technologies. The advertisement is emitted 

in the rotating system (maximum: 3 ads of this format).

Product advertising

Presentation of the product with one opening photo, placement in the section “News 

from the market”. Information can contain up to 1500 characters. Time of emission: 

30 days, including 5 days link on the main page.

PP

P

f

3

Editorial advertising

Information with advertising content, with one opening photo and a maximum of 

three photographs illustrating the article. Material can contain up to 9000 characters 

and can be publishing on 3 pages. Time of emission: 30 days, including 5 days link on 

the main page.

Rotating placement and visible on the top navigation bar. Large size makes this 

format of advertisement most noticed by the users.

Bilboard (dimensions: 750x100 pixels, location: main page)
Superbaner (dimensions: 648x60 pixels, location: subpages)

MAGAZINE INTERNET
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Editorial and offi  ce address
ul. Grabiszyńska 163, 53-439 Wrocław, Poland

phone: +48 71 78 23 180, fax: +48 71 78 23 184

e-mail: autoexpert@autoexpert.pl

www.autoexpert.pl

© Copyright of the trademark „Auto Expert” by Vogel Business Media GmbH & Co. KG,

97082 Wurzburg/Germany.

Publisher:
Raven Media sp. z o.o. 

ul. Grabiszyńska 163, 53-439 Wrocław 

NIP 897-17-67-168, REGON 021366963

Paweł Kruk (publishing director)

Contact languages: Polish, English

phone: +48 71 78 23 195

e-mail: pawel.kruk@autoexpert.pl

Editorial staff 
Maciej Blum (editor-in-chief) 

Contact languages: Polish, English, German

phone: +48  71 78 23 190

e-mail: maciej.blum@autoexpert.pl

Magdalena Mania-Jungiewicz (editorial secretary)

Contact languages: Polish, English

phone: +48 71 78 23 191

e-mail: magda.mania@autoexpert.pl

Advertising
Krzysztof Faściszewski (advertising sales director) 

Contact languages: Polish, German

phone: +48 71 78 23 185

e-mail: krzysztof.fasciszewski@autoexpert.pl

Anna Kruk (key account manager)

Contact languages: Polish, English

phone: +48 71 78 23 186

e-mail: anna.kruk@autoexpert.pl

Vogel Business Media is one of the major German specialist publishers for trade and industry. The numerous specialist media created by Vogel are nearly always 

among the leading names in their sector. These provide access to markets and industrial sectors, pick up on interdisciplinary topics and keep their communities 

of professionals well-informed in a competent and targeted manner.

Vogel was founded as a publishing company in Pössneck in the German state of Thuringia in 1891 by Carl Gustav Vogel and has been based in Würzburg/ 

Germany since 1952. It is also located in fi ve other towns in Germany. The company activities are focused on German-speaking countries and the emerging 

markets in Eastern Europe and Asia. Apart from traditional printed publications, since 2006 Vogel brand names can also be found on the Internet in the form of 

innovative, digital information portals, off ering lead generation possibilities. Vogel’s portfolio comprises over 100 printed publications and some 60 correspond-

ing websites, partly in the form of business effi  ciency portals off ering users a high level of effi  ciency.

Unternehmen. Verantwortung. Gesellschaft.
CSR MAGAZIN

Raven Media is a licensed business partner of Vogel Business Media. Its publishing activity on the Polish market includes magazines: autoEXPERT 

(on the license of titles: „kfz-betrieb”, „autoFACHMANN”, „autoKAUFMANN”) and “MM Magazyn Przemysłowy” (on the license of “MM MaschinenMarkt”). 

Raven Media is also a sales representative of Vogel’s magazines: „Automobil Industrie”, „kfz-betrieb”, „Konstruktionspraxis”, „Elektronikpraxis”, 

„Elektrotechnik”and international magazines from the “MM” brand, which are published in 12 diff erent countries.




